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2015: A LOOK FORWARD TO THE FUTURE WATERFRONT

Dear Friends:

In 2015, we saw the first physical pieces of our future
26-block waterfront park installed: The light penetrating
surfaces (LPS), part of the Elliot Bay Seawall construction
and an element of our new waterfront promenade. Migrating
salmon that travel our urban shoreline prefer the light filled
environments created by the LPS, making the promenade an
important part of the waterfront project’s restoration of our

aquatic habitat. Salmon are already showing up! View from below seawall light penetrating surface (City of Seattie)

One of our partner projects, The Pike Place Market’s
MarketFront expansion, broke ground in June. The
Market will ultimately connect visitors directly to the new
waterfront park without crossing a street via the elevated
park feature known as Overlook Walk. With MarketFront's
47 new stalls for farmers and vendors, 300 new parking
spaces, and more social services and low-income senior
housing, the Market's expansion will provide more of
what we love. The Overlook Walk will link the Market's
visitors to an 8.5 acre central public space that will be
the bustling heart of the future waterfront park, featuring
l _ . - play structures, spaces for performances and festivals,

: % S e cardens, viewpoints showcasing Elliott Bay and the
LR E R VET GRS GERS T e SOV SAE MRS ~ Olympic Mountains, and a new Seattle Aquarium Plaza.

Another partner project also advanced this year: In August, City Council approved the Seattle Aquarium’s Master Plan to
expand 80%, growth made possible by the waterfront park, with some of their new exhibits to be housed under the park’s
Overlook Walk. The Aquarium will now proceed with design development, with construction anticipated to take place
alongside park construction. We look forward to seeing the results of the design work next year.

We also witnessed a glimpse of our future waterfront this year through Hot Spot, a three-year pilot Friends is
spearheading in existing Waterfront Park. Through Hot Spot, Friends enlivened this park space with new tables, chairs,
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Design for the Overlook Walk, an elevated park structure which will connect Pike Place Market and the Wate t (James Corner Field Operations)




umbrellas, a performance stage, and a wide range of free concerts and
other performances and activities. These free programs drew people
of all ages and backgrounds from all over the city to experience the
waterfront anew, which is what our future waterfront park will do on a
larger scale. Hot Spot builds on Friends’ involvement in the Downtown
Seattle Association’s urban park activation initiatives that have
dramatically transformed both Westlake Park and Occidental Park from
empty to magnetic.

A successful park is one that is well used by the public, which is why
free community programs are key to our future waterfront park’s
success as an active, welcoming destination for all. Hot Spot and
other urban park activation projects allow Friends and its partners to
experiment and understand how to employ different resources and
programming to achieve this outcome. This work is important R&D for
ensuring the new waterfront park is a success the day it opens.

Seattle is seizing this rare opportunity to expand the public realm on its
central waterfront. Through six years of broad community input, bold
vision, committed leadership, and thoughtful planning, we are taking
advantage of a once-in-century moment to capitalize on infrastructure
projects—the replacement of the seawall and removal of the Viaduct—
to create a park that will physically and psychically reconnect us to our
urban shoreline and Elliott Bay. Coupled with other City investments in
transportation and mobility, affordable housing, and the park system,
Seattle is demonstrating what forward thinking, equitable cities can do
in the face of growth to improve quality of life for all residents.

Take a look at Friends’ annual report to see how we have helped
advance our community’s vision for the future waterfront park this year.
None of this work would have been possible without our dedicated
board members, donors, elected and City officials, community partners,
and our Ambassadors. We are extremely grateful to collaborate with
such passionate and committed people and organizations. After all,
the success of the park and partner projects hinge on our collective
support, involvement and energy.

The people of Seattle and surrounding region give purpose to Friends’
work to achieve the most optimal public outcome for the new park.

If a park’s success is measured by how well it is used by the public,
Friends’ success will be measured by how well we are able to realize
what the public wants to experience in our reimagined waterfront. We
are excited for the opportunity to work with the community to achieve
this goal.

From all of us at Friends of Waterfront Seattle, we wish you a Happy
New Year, and look forward to celebrating future progress with you.

All the best,

plAt

Heidi Hughes
Executive Director, Friends of Waterfront Seattle

P.S. If you haven't already, visit us at Waterfront Space, the project
showroom located at 1400 Western Avenue, featuring park exhibits and
a calendar of free community events.
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More of what we love -the Aquaritm (Seattle Aquarium)
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Enjoying a concert at Hot Spot (C. Benson)
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Community event at Waterfront Space (C. Benson)

View from the existing waterfront park (J. Monez)



From Belltown to Pioneer Square...

A 26-BLOCK PUBLIC PAR
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Seattleites are paying attention support a public waterfront park say they are likely to visit
to plans for the waterfront . the new park
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OUR ONCE-IN-A-CENTURY OPPORTUNITY

to transform our central waterfront into a 26-block public park. Like all great

park projects, ours requires strong leadership and sustained support from the

City, the community, and donors like you.
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| park projects need a strong community partner to ensure they are created according
ell stewarded after they’re built. Friends of Waterfront Seattle is the nonprofit
it will make this happen on Seattle’s central waterfront. The stronger Friends is as a
ner today, the better the outcome will be for the community tomorrow.

\G THE PARK

ERATE THE PARK Friends launches Waterfront Park
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THE FUTURE
SEATTLE WATERFRONT




Design images courtesy of the City of Seattle and James Corner Field Operations
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6800+

VISITORS TO WATERFRONT
SPACE IN ONE YEAR

1600+

PROJECT MAPS OF FUTURE
WATERFRONT PARK DISTRIBUTED
JULY-SEPTEMBER 2015

COMMUNITY
GROUPS
NEW CHAIRSON Em% AT
THEWATERFRONT WATERFRONT
SPACE

OF 2015 WEB VISITORS WERE NEW

1 S 332 2015 WEB VISITORS AROUND THE WORLD



WATERFRONT SPACE

Friends created and opened Waterfront Space in September 2014, the showroom for the waterfront
project, to provide the public with a home base where people can learn more and become engaged
on how this project will reconnect us to our central waterfront. Important for sustaining community
momentum around the project, the Space has become a popular destination for locals and tourists
alike.

Located at 1400 Western Avenue near Pike Place Market, the Space features exhibits that illuminate
the project’s many environmental, historical, and cultural aspects, and is the location for numerous
community events. It is also Friends headquarters.

Visit Friends at Waterfront Space! 1400 Western Avenue
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Visitors exploring the exhibits during a community event ' Lydia Ramsey and Stephen Baldock perform at a Source event

Waterfront Space is open Wednesdays through Sundays,
12:00 p.m. — 5:00 p.m. Space Guides are available to greet
visitors, lead tours, and answer questions. Visit us soon!



COMPELLING EXHIBIT DESIGN

Waterfront Space’s project exhibits were de-
signed by Ann Farrington and Pacific Studio,
the talented team behind the Museum of
History and Industry’s new displays. The at-
tention to communicating the many layers of
our central waterfront’s story throughout ex-
hibit content creates a comprehensive over-
view of our urban shoreline’s role throughout
history and its potential for the future.

WATERFRONT PROJECT EVENTS

To celebrate our central waterfront as a
source of heritage, creative inspiration, and
appreciation for the natural world, Friends
hosted The Source throughout spring 2015,
a series of open house events focused on
these three different subjects:

* Mercedes Yaeger, owner of Market
Ghost Tours, enlightened audiences on
the Pike Place Market and waterfront’s
first boom period for the Source: History
event;

Duwamish River hero B.J. Cummings
spoke about connections between the
river and waterfront for the Source: Envi-
ronment event; and

Coast Salish artist and member of the
Puyallup tribe Qwalsius-Shaun Peter-
son joined us for the Source: Art event
and shared insight into his creative pro-
cess and his approach towards creating
a major public piece for the future wa-
terfront park, commissioned through the
City's Waterfront Art Plan.

COMMUNITY EVENTS

Waterfront Space is designed to be a
community resource, and Friends host-
ed many community organizations at
Waterfront Space in 2015 including:

West Edge Neighborhood Associa-
tion monthly meetings

Sustainable Seattle Greendrinks
networking happy hours

Architects Without Borders Carve
for a Cause annual fundraiser
American Planning Association
conference presentations
American Institute of Architects
Seattle Committee on the Environ-
ment presentation and reception
Urban Land Institute Young Leader-
ship Group Team reception

Seattle Design Festival Women in
Design Leadership panel

and many more!
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SEAWALL CONSTRUCTION TOURS
DEPART FROM SPACE

Friends worked with the City to begin all
Elliott Bay Seawall construction tours at
Waterfront Space so that those curious
about this infrastructure project could
have the opportunity to gain insight on
the new seawall’s relationship to the fu-
ture park and the long term vision for
creating an environmentally sustain-
able waterfront.




WATERFRONT SPACE

visitors
2014-2015
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In 2015 Waterfront Space welcomed visitors from every
Seattle neighborhood and at least 35 states and 24 countries.




Visitors to Waterfront Space are very excited about the project!
Visitor comments logged in 2015 include:

“Seattle will probably “l love that it’s
have the best a collaborative

waterfront in the world effort.”
“The new

waterfront will be

"THE DESIGNERS so great for this
HAVE DONE AN neighborhood and
AMAZING JOB." for Seattle.”

“This will be an amenity for the ages.”

14 = = “We had a similar project in
T h IS IS Spain where we fought to
bring down an ugly piece of

my d ream infrastructure and now it is a

beautiful garden open space

ek
come true' loved and used by all”

when this happens.”
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LEARNING FOR THE FUTURE

The success of the future waterfront park will be measured by how well it is used by the
public. In 2015, Friends of Waterfront Seattle began understanding and planning for how
this can be achieved with the launch of two initiatives that serve as valuable research
and development for the future, while also providing our community with fun, free activ-
ities: Waterfront Promenade Activation and Hot Spot.

Friends of Waterfront Seattle will partner with the City and others to steward the future
waterfront park long-term. Between and now and when the park opens, Friends is help-
ing to create a thoughtful and robust maintenance and operations plan for the park.
Gaining a first-hand understanding of what it takes to create a clean, safe, active, and
inclusive environment on our waterfront today greatly informs this plan. By answering
critical questions—for example, What draws people from all communities to the water-
front? What makes them linger and return?—in advance of the park’s opening, we are able
to ensure it is a success from day one. Waterfront Promenade Activation and Hot Spot
help us accomplish this.



WATERFRONT PROMENADE

When the seawall construction paused for summer 2015, the City’s seawall team, adjacent businesses,
and Pier owners approached Friends about activating the temporary promenade put in place until con-
struction resumed in the fall. The goal for activation was to signal that the waterfront was open for busi-
ness, create a welcoming environment for visitors, and experiment with ideas for the future waterfront.

From July 1 to October 15, under a contract with Seattle Department of Transportation, Friends trans-
formed this raw, empty space into a lively, family-friendly corridor with numerous games, live music,
flexible seating and umbrellas, colorful murals, and portable bathrooms that were kept so clean they
garnered compliments. Friends also brought in its partners in the Urban Parks Activation Partnership,
the Downtown Seattle Association and Metropolitan Improvement District, for promenade staffing and
sanitation services to ensure plenty of on-site assistance throughout weekdays and weekends, and
ample upkeep.

2100

PEDESTRIANS PER HOUR DURING
PEAK PROMENADE TRAFFIC IN JULY

A MID Ambassador eats lunch on the promenade

PROMENADE MANAGER
HOURS PROVIDED BY
FRIENDS

269

“lI was down there several times and just enjoyed the obvious effort

PEOPLE USING
PORTABLE
TOILETS PER HOUR
ON THE PROMENADE

being made to make the space enjoyable for people...It was great!”
—Jennifer Ott, community member/mom
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“If a few colorful chairs and simple games can make such a
positive difference on people’s days | can only imagine the beautiful
stories that unfold on the new park for the people of Seattle.”

- Gabriela Hidalgo, Waterfront Promenade Manager

Movable furniture and temporary sidewalk painting




HOT SPOT

The existing Waterfront Park between the Seattle Aquarium and the Great Wheel affords some of the
city’s most stunning views of Elliott Bay and the Olympic Mountains. However, this park has long been
underutilized, with little to draw in the community and a large concrete wall obstructing access to the
site.

Hot Spot is a three-year pilot designed to activate this park in ways that invite people from throughout all
of Seattle’s neighborhoods to re-imagine it as their own and experience our waterfront anew. Through

Friends’ Hot Spot is enhancing the Central
Waterfront now with fresh, diverse activities that
provide a preview of our urban shoreline’s future
as a vibrant, dynamic park for all.
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Students designed a temporary pavilion and are in the process of installing it for the 2016 Hot Spot season (Hot Spot Studio, UW)

site improvements and free, seasonal cultural programs, Hot Spot is enlivening existing Waterfront
Park leading up to the construction of the 26-block waterfront park, providing the community with a
preview of the types of activities they will be able to enjoy in the future park. Hot Spot is also providing
Friends with valuable data related to implementing these activities.

In Hot Spot’s inaugural summer 2015 season: new colorful tables, chairs, and umbrellas were added; a
stage designed and built by UW architecture students was installed; an opening with steps was cut in
the barrier-like concrete wall dividing the site from the sidewalk to allow for easier access and better
sightlines. Friends also partnered with the owners of Pier 57 to create an outdoor café as an amenity
for those visiting the site.

The most exciting part of Hot Spot'’s first season was the range of free cultural programs that welcomed
people of all ages and backgrounds to existing Waterfront Park to treat it as their canvas and playground.
Atotal of 21 events were presented by Friends, with an additional 4 events presented in partnership with
other organizations. These included performances by children’s band Recess Monkey, country singer
Natalie Stovall and The Drive, local hip-hop collective 206 Zulu, and soul and blues group LeRoy Bell
and His Only Friends, among other performances. Events also included activities designed specifically
for the local community, for example, Savvy Market's Pop-Up Market featuring unique goods by local
artisans, and Kids Design the Waterfront, an interactive family activity for the Seattle Design Festival.
An average of two events were presented each weekend between July and September, with an average
of 300 people attending each event.

In 2016, a temporary pavilion designed by master architecture students at UW will be installed, along
with Hot Spot signage. Wireless Internet will be added as another amenity for visitors. Friends will also
continue to expand free cultural programming, inviting more and more groups and individuals to design
events and experiment with shoulder-season events.

The temporary pavilion will be installed over the student designed-and-built custom stagé and new park entrance created summer of 2015 (UW)
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HOT SPOT: TRANSFORMATION BY ACTIVATION
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ACTIVATE TODAY,

PREPARE FOR TOMORROW

URBAN PARKS ACTIVATION PARTNERSHIP

Waterfront Promenade Activation and Hot Spot build on Friends of Waterfront
Seattle’s involvement in the Urban Parks Activation Partnership, a groundbreak- 5 T H

ing initiative to make Westlake Park and Occidental Park welcoming, vibrant
public spaces. Led by the Downtown Seattle Association (DSA) and Metropol-
itan Improvement District (MID), in partnership with Friends, Alliance for Pio-
neer Square, Seattle Parks Foundation, Seattle Parks Department, and others, FASTEST
this initiative has made significant progress in helping these urban parks reach
their full potential as fabulous community destinations for people of all back- GRUWING

grounds. cITY IN

The Urban Parks Activation Partnership was formed in 2014 around the imple- THE USA
mentation of a pilot in Westlake Park. This pilot experimented with how aligned (Forbes, 2015)
nonprofit and public investments can improve the park through such additions
as café style seating and blooming planters, augmented operations and securi-
ty, and free cultural and community programs, for example, concerts, yoga, outdoor libraries, children’s
play areas, ping-pong, and theatrical performances.

The results of these investments were so positive that Seattle Parks Department signed a one-year
contract with the DSA/MID to implement a second, enhanced phase in Westlake Park and a new first
phase of park activation investments in Occidental Park in 2015. The Urban Park Activation Partnership
is currently exploring a longer-term agreement that would allow this initiative to be sustained moving
forward. Through this partnership, Friends is gaining valuable experience and data applicable to its
future role as the steward of the new waterfront park and engaging in partnerships that are relevant to
the future park.
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PIKE PLACE MARKET

WATER | STOREFRONT: THE NEW WATERFRONT DISTRICT

Recognizing that a carefully considered mix of shops and eateries - aka retail - can help activate the
public realm and support the development of livable communities, Friends of Waterfront Seattle en-
gaged retail consulting firm Downtown Works to assess the new potential for shopping and dining
in the waterfront area, specifically along Alaskan Way, Western Avenue, and Post Alley. The study is
also assessing planned, publicly owned retail spaces in the park, in the Overlook Walk structure and in
kiosks along the waterfront. The park spaces have the potential to generate operating revenue while
providing park users with amenities and reasons to linger. These publically owned spaces present the
opportunity to house local, small businesses, including microfinanced and minority-owned businesses.
The waterfront park will be a catalyst to transform the surrounding area into a district for locals seeking
new culture, food, shopping, and entertainment experiences.

This year, in Phase | of Ill, we gathered baseline information and began initial analysis with an eye to-

ward the future park. This process included:

+  Meeting with two dozen stakeholders (property owners, business operators, area developers and
city officials/staff) to better understand the area’s background, existing conditions, outlook, assets,
and challenges

+ Assessing the enabling environment (i.e., conditions, transportation/circulation, parking) in the de-
fined area through the lens of retail

+ Conducting a general assessment of buildings and uses

+ Evaluating waterfront program improvements designed to create a street retail environment

+ Developing initial thinking on appropriate merchandise mix

This initial study will inform more detailed next phases to develop ideas for the area’s retail develop-
ment.

CURRENT

Shops selling goods and food/
beverage operations of all

types - i.e., cafes, bakeries,
coffee shops, fast food eateries,
full-service restaurants -

are considered to be retail
establishments.




THANK YOU, SUPPORTERS. YOU MAKE IT HAPPEN.

Friends of Waterfront Seattle’s work to advance the vision for our central waterfront’s
transformation into a vibrant, welcoming 26-block park simply would not be possible
without the generous support of our donors. We are honored to have their partnership
in realizing the vision for our waterfront.

$50,000+ Friends Visionary Circle

Ginger Ackerley, Brotman Family Foundation*, Committee of 33*%, The Joshua Green Foundation¥,
The Nick and Leslie Hanauer Foundation, The Mack Family*, The Nesholm Family Foundation*,
Bruce and Jeannie Nordstrom, Nordstrom Inc., Maggie and Doug Walker Family Foundation¥*, Virginia
and Bagley Wright*, Wells Fargo*

$25,000-$49,999 Friends Founders Circle
Bullitt Foundation, Richard and Betty Hedreen*, JP Morgan Chase & Co., Kongsgaard-Goldman Foun-
dation, Christopher and Alida Latham*, Mortenson Construction*, The Jon and Mary Shirley Founda-
tion, Charles and Barbara Wright Foundation*, Ann P. Wyckoff*

Friends of Waterfront
Seattle relies on
philanthropy for

operating Waterfront

$10,000-$24,999 Friends Transformative Circle

The Brainerd Foundation, Eloise and Carl Pohlad Family Fund, Exxel
Pacific, Mike Halperin and Jodi Green*, David Jones and Maryanne
Tagney, Craig McKibben and Sarah Merner, Stuart and Lee Rolfe,
Satterberg Foundation, David and Catherine Skinner*, The Lester
and Bernice Smith Foundation, Robert and Katie Strong, T.E.W.
Foundation, Jim and Camille Uhlir, Jerry Tone and Martha Wyckoff

Space, park activation
R+D, and other activities
critical for realizing the

future waterfront park

$5,000-$9,999 Friends Vibrancy Circle

Anonymous, Anonymous, Richard Barbieri and Lyn Tangen, Bruce and Ann Blume, Tom Byers and
Carol Lewis, CH2M Hill, The Chisholm Foundation, Joseph and Terri Gaffney, Chuck Leighton and
Jan Hendrickson*, Horizons Foundation, Laird Norton Wealth Management, Gerry Johnson and
Linda Larson, Don and Carla Lewis, Edgar and Linda Marcuse, Martin Smith Inc., The Moccasin Lake
Foundation, Charles and Eleanor Nolan, John and Deanna Oppenheimer, Rich and Leanne Reel, Unity

Electric, Wright Hotels

$1,000-$4,999 Friends Champion Circle

Tom Alberg and Judi Beck, Mark and Heather Barbieri*, Carol Binder, Clementine Bullitt, Mark Busto
and Maureen Lee, C.G.I., Adolph and Grace Christ, James and Barbee Crutcher, Kevin Daniels, Jeff
and Helen Blair Day, Division 9, Gene Duvernoy and Carolyn Madsen, Firstline Systems, Inc., Peter
and Hope Garrett, Gary and Vicki Glant, Patrick Gordon and Christine Lamson, Matt Griffin and Eve-
lyne Rozner, Mark Groudine, Peter and Ann Hanson, Hal Real Estate, John and Marilyn Harris, Donald
Immerwabhr, Ted and Linda Johnson, Patrick Kennedy, Sam and Sylvia Ketcham, Mark and Kim Kram-
er, Dan Kully and Maritza Rivera, Level 29 Design, Douglas and Rachel McCall, Kollin Min and Katja
Shaye, Jim and Katherine Olson, Parametrix, Parsons, Parsons Brinckerhoff, Point 32, Profection
Painting, Ann Ramsay-Jenkins, Charley Royer and Lynn Claudon, Dr. John Ryan and Jody Foster, The
Seattle Foundation, Shiels Obletz Johnson, Seneca Group, Wolfe Plumbing



$500-S999 Friends Benefactor

Ric & Kaykene Anderson*, David and DeeAnn Burman, Bob City of Seattle

and Micki Flowers, Heidi Hughes, Grace Kim, Koji and Tomoko 25% individuals
Matsuno, Mary McWilliams, Ed Olmquest and Hellen Stusser, 44%
Brooks and Suzanne Ragen, LaVar and Andrea Riniker, Thurston '

Corporations S

and Catherine Roach, Kabir and Noreen Shahani, Bill and Ruth 16%
True, Mark Wheeler and Judith Fong

$250-$499 Friends Sustainer

Douglas and Susan Adkins, Anthony Angell and Lee Rolfe, ATS )
Automation, The Berger Partnership, Bright Engineering, James FRIENDS FUNDING SOURCES
and Gayle Dunham, Fluidity Design Consultants, Kevin Geiger,

The Greenbusch Group, Charlie Hafenbrack, John Hoyt, Marwan Kashkoush and Phoebe Brockman,
Michael and Julia Levitt, Midge McCauley*, Beth McCaw and Yahn Bernier, Ed and Susan Medeiros,
Frank and Tommie Monez, Linda Mitchell*, David Moseley and Anne Fennessy, Charles Nordhoff, H.
Stewart Parker, Riddell Williams P.S., Jonathan and Elizabeth Roberts, The Rushing Company, Becky
Street, Urban Tech Systems

$100-$249 Friends Supporter

Thatcher Bailey, Chris and Alice Canlis, Dark Light Consulting, Karin DeSantis, John and Marlene
Durbin, Mike Fleming, Gary Fuller, Tom Wolfe and Leonard Garfield, Brian Giddens and Steven Rovig,
AV Goodsell, Claudia Gowan, High Energy Inc., Jarlath Hume and Irene Mahler, A-P Hurd, Ann Hus-
ton, Bob Koplowitz and Janet Pelz, Jane Kramer, Kathryn Ann Kelly, Julianne Lamsek, Stewart and
Margaret Landefeld, Jeff Lucas, Ben Margoles, Alexander and Elizabeth McKallor, Chauncey McLean
and Emily Tanner-McLean, Christine Young Nicolov, Tom and Elizabeth Ormond, Brian Painley*, Traci
Paulk, Jeffrey Pelletier, Herbert and Lucy Pruzan, Emily Robinson, Kate Roosevelt, SG3 Strategies, Da-
vid and Aviva Scott, Diane Sigel-Steinman, Moya Vazquez, Jim and Judy Wagonfeld, John Winton and
Jennifer Potter

$50-$S99 Friend of Friends
Erin Gainey*, Chris Hurley and Marlys Erickson, Frana Milan, Robert and Eleanor Roemer, Linda Simon-
sen and Lisa Graumlich, Herman Walker, John Walker

*Denotes multi-year gifts

Friends would like to thank the following supporters of Hot Spot for generously funding
this exciting pilot project throughout its three-year lifespan from 2015 - 2017.

Committee of 33 b NORDSTROM

Friends is deeply grateful to Laird Norton Wealth Management for presenting Thought Forum: Innova-
tive Public Spaces, featuring James Corner and Robert Hammond, October 7, 2015, at Benaroya Hall.



BOARD OF DIRECTORS

Carol Binder* // former Executive Director, Pike Place Market
Tom Byers // Cedar River Group

Lynne Dodson // Washington State Labor Council, AFL-CIO
Gene Duvernoy // Forterra

Gary Glant // Founder and Chairman, Glant Textiles

Patrick Gordon* // Zimmer Gunsul Frasca (ZGF) Architects LLP
Seth Grizzle // graypants

Leslie Hanauer // Nick and Leslie Hanauer Foundation

Sandra Jackson-Dumont // The Metropolitan Museum of Art
Gerry Johnson* // Pacifica Law Group LLP

Paul Keller // Founding Principal & CEO, Mack Urban

Sam Ketcham // Ketcham Capital, Inc.

Martha Kongsgaard // Kongsgaard-Goldman Foundation

Dan Kully // Kully Hall

Carla Lewis // former President, Washington Women’s Foundation
Tomoko Matsuno // Uwajimaya

Ed Medeiros* // former Executive Director, Phinney Neighborhood Association (PNA)
Kollin Min // Bill & Melinda Gates Foundation

David Moseley // former Director of Washington State Ferries
John Nesholm* // LMN Architects

Jeannie Nordstrom // Civic Leader and Philanthropist

Chris Pohlad // Vice President-Producer, NorthMarq Capital
Stuart Rolfe // Wright Hotels Inc

Charley Royer* // former Seattle Mayor

Kabir Shahani // tech entrepreneur

Ryan Smith // Martin Smith Inc

Lyn Tangen* // formerly of Vulcan

Maggie Walker* // Civic Volunteer

Jessie Woolley-Wilson // Chair, President, and CEO, DreamBox Learning, Inc.
Charles Wright // Merrill Gardens LLC

David Wu // PATH

* Denotes those board members who served on the Central Waterfront Committee, the body of 34 community volunteers
and civic leaders chartered to advise the Mayor and City Council on the waterfront’s future, and those who serve on the
current Waterfront Steering Committee




FRIENDS OF WATERFRONT SEATTLE AMBASSADORS

Friends’ Ambassadors are a group of volunteers who are passionate about our central waterfront’s
transformation into a vibrant park that serves all communities and helps restore our near shore habitat.
They apply their diverse skills, experience and interests in helping Friends execute a range of projects.

Alessandra Allen // Real Estate and Environmental Attorney
Molly Barker // Attorney, Veris Law Group PLLC

Jessica Brown // Project Manager and Hydrogeologist
Jaebadiah S. Gardner, J.D. // Real Estate Developer

Kevin Geiger // Principal, Blue Wave Political Partners

AV Goodsell // Program Manager, AlA Seattle

David Harris // Program Manager for STEM, Technology Access Foundation
Kevin Kennedy // Real Estate Investor

Julia Levitt // Development Manager

Benjamin Maestas // Dancer and Architectural Designer

Kate Murphy // Architectural Designer

Benjamin Nivison // Attorney, Helsell Fetterman (Google)
EunJean Song // Director of Operations, Matt Dillon Restaurants

“Throughout the world, the greatest cities have always had great public
spaces. We are at that rare junction of opportunity and inspiration that
makes remarkable things happen.”

—Benjamin Nivison

“No matter what your “I am most excited about the waterfront
zip code is in Seattle, becoming a true gathering place for

there are a few things Seattlites and visitors alike. With a

that most residents thoughtful and ever-rotating roster of
feel are iconic and concessions, music, art, performance
represent their city and other special programming, there is
— the Seahawks, the limitless opportunity to further develop
Space Needle, and the Seattle as a thriving city with amazing
Waterfront.” cultural offerings!”

—David Harris —EunJean Song
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